DATA STORYTELLING
- How To Tell Engaging Stories With Data
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Why We Tell Stories
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Why We Tell Stories

Stories are captivating, they resonate with us,
and we remember them.
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The Power of Data Stories

Data stories allow readers to more easily
understand the context of an issue.
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Chapters

Fundamentals

Build Your Framework

Appeal to the Mind with Data
Add Visuals and Oomph!

Be a Video Star

Writing — Do it Write Right
Colors Make Us Happy (or Sad)!
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Fundamentals

N0 IS my audience?
ny Should My Audience Care?
nat Is the purpose of this story?
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Build Your Framework

@LiveStoriesCom @




Sketch out the Layout
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Keep It to the point

A
Intro Point1 Point 2 Point 3 Conclusion &
Call To Action
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Build Your Framework

You wouldn’t construct a building without having a
plan for what it should look like.
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Appeal to the Mind with Data
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(Lack of) Focus
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Focus

Positive Trend
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Limit Your Data Points
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Limit Your Data Points
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Give Your Charts Room To Breathe
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Give Your Charts Room To Breathe
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Appeal to the Mind with Data

Decide what’s the most important aspect of your
data and hone in on it.
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Add Visuals and Oomph!
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Visuals Should Support Your Narrative

Mets Get Revenge, and Then Some

By TIM ROHAN OCT. 13, 2015
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David Wright, second from right, congratulated Travis d’Arnaud, who scored on Curtis Granderson’s three-run
double in the second inning. Richard Perry/The New York Times
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Story Cover

INDIANA HIV EPIDEMIC
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Story Cover
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Action Shots
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Creative Commons Images

flickr cewplore  create

Compfight
Locate the visual inspiration
you need. Super fast!
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Photos People Groups

Popular Searches
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Any license ¥ SafeSearchon *

Any license

| All creative commons
Commercial use allowed
Modifications allowed
Commercial use & mods allowed
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No known copyright restrictions
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Add Visuals and Oomph!

Ask yourself If the visual Is adding anything to the
story. If it's not, leave It out.
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Be a Video Star




Embed Videos

Embed

<iframe width="560" height="315" src="https.//www.youtube.com/embed/5ZXVd_Rjm_s?controls=0&amp;showinfo=0" frameborder="0" allc

Preview:

Video size: 560x315 -

4 Show suggested videos when the video finishes
Show player controls
Show video title and player actions

Enable privacy-enhanced mode [?]
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Embed Videos

<4 Share this video

Link Social

https://vimeo.com/58039801 n ﬂ W ﬂ i<
- X o]

Add E-mail

+ Show options
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Start on a Strong Note
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Keep it Short and Sweet
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Be a Video Star

Try and select videos that are short, ideally
less than 2.5 minutes in length.
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Writing — Do it Write Right
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Use Engaging and Descriptive Titles
POW!

| New film: "Steve Jobs"

iled product

The Maddening and Brilljant Kar]
| Lagerfeld

 |

g'_ewspaper employees arrested at the
Igafactory after hitting Tesla workers with a car
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Use Engaging and Descriptive Titles
POW!

2015 Profits Up by 14% Annual Report - 2015 Profits
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Make It Easy To Read

The

Economist

www.economist.com/styleguide/introduction
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Ask Someone Else to Proofread
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Writing — Do it Write Right

Writing Is what brings everything together,
everything else is only there to support your
message and writing.
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Colors Make Us Happy (or Sad)!
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Add a Sentiment Using Colors
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Color Palettes
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Colors Make Us Happy (or Sad)!

Colors help set the mood for your story.
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Make your reader care
emotionally, intellectually, or aesthetically.
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It’s Not

THE END
Get More Inspiration At

WWW.LIveStories.com
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